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BRANDING IS THE SUM OF THE CUSTOMER EXPERIENCE.
At Blindspot we’re comfortable working within existing marketing programs — 
developing targeted web and print based materials that support your current 
campaigns. We’re equally comfortable helping you build from the ground up, 
establishing entirely new integrated marketing communications plans.

When it comes to marcom, we’ve done it all.

Creative Services

CREATIVE SERVICES PROJECTS 
BLINDSPOT IS EQUIPPED 
TO HANDLE INCLUDE:

• integrated marketing plans

• interactive/dynamic websites

• blogs & social media

• eNewsletters

• logo development and brand identity

• business cards and letterhead

• brochures and sales sheets

• customer/project profiles

• media kits and press releases
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There is no doubt  
that creativity is the 

most important human 
resource of all. Without 

creativity, there would 
be no progress, and 
we would be forever 
repeating the same 

patterns.”
 — EDWARD DE BONO

“

PRINT DESIGN
From brochures, to point of sales 
materials, to jewel case inserts; from 
postcards, to business cards, to 
newsletters; Blindspot can create printed 
materials that complement your web 
presence and reinforce your brand. 
Whether we’re developing a one-off for 
a specific purpose or engagement, or 
producing a full spectrum of materials as 
part of a new marketing campaign, our 
print design services will enhance your 
professionalism and credibility among 
both customers and prospects. Blindspot 
has relationships with both local printers 
and online print services, so we can 
negotiate very competitive pricing.



Logo Design
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An attractive and memorable logo allows current and potential customers to easily connect with and recognize a company without 
ever needing to see its name. This kind of instant recognition is key for any successful marketing plan. In addition, the specific colors, 
fonts, and designs used in a logo create a foundation for all the other marketing materials a business might utilize including websites, 
business cards and brochures. Put simply, an impactful logo gives a company a unique identity.

LOGO DESIGN EXAMPLES



WHAT ARE THE BENEFITS?
• It lets people know your company 

is serious, that you plan to stick 
around. This creates trust and 
credibility between you and 
consumers.

• It makes it easier for current and 
potential customers to recognize 
you.

• Consistent use of corporate 
identity along with a consistent 
set of objectives, principles, and 
values creates consumer loyalty.

• A corporate identity that is both 
positive and strong leaves a 
good impression on clients and 
increases opportunities for repeat 
business and referrals.

• It improves awareness, 
strengthens your image, and 
ultimately gives you an advantage 
over your competition.
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Corporate Identity

Does your business stand out from the crowd? The strategies companies utilize to 
represent their business in the public domain can have a huge impact on sales, 
customer relationships, and overall visibility in communities and in the digital space. 
Corporate identity, the visual representation of a company, not only enables consumers 
to understand who you are, but what sets you apart from the competition.

Corporate Identity is an important tool that allows businesses to establish a visual 
presence through the use of logos, typefaces, designs, color schemes and taglines. 
These different elements are combined and used on business cards, letterheads, 
brochures, advertisements, newsletters, websites and a variety of other devices. 
Corporate Identity is what makes a company recognizable and familiar.

BROOKS GRAIN LLC

2209 River Road
Louisville, KY 40206

612.963.2725
caraf@ryemerchant.com

brooksgrain.com

LETTERHEAD

BROOKS GRAIN LLC

2209 River Road
Louisville, KY 40206

612.963.2725
caraf@ryemerchant.com

brooksgrain.com
CARA FIELDS
Vice President

BUSINESS CARD

Maren Beckman, MA, CPCC
Life Transitions Coach

952.484.1216
maren@marenbeckman.com
www.marenbeckman.com
facebook.com/marenbeckman
linkedin.com/in/marennelsenbeckman

LETTERHEAD

Maren Beckman, MA, CPCC
Life Transitions Coach

952.484.1216 • maren@marenbeckman.com
www.marenbeckman.com
facebook.com/marenbeckman • linkedin.com/in/marennelsenbeckman

BUSINESS CARD

P.O. Box 1788 • Minnetonka, MN 55345 • 952.270.9233 direct • 952.513.2024 fax
tim@abbeyhilladvisors.com • abbeyhilladvisors.com

LETTERHEAD

Tim Goodyear 
MBA, CFP®

952.270.9223 direct 
952.513.2024 fax

tim@abbeyhilladvisors.com

abbeyhilladvisors.com

BUSINESS CARD

Jacob Tupy 

Cell: (612) 363-5600
Office: (952) 744-5846

 P.O. Box 33, Lonsdale, MN 55046
jake@stvincent-contracting.com

stvincent-contracting.com

Spencer Thomas
Executive Vice President

612.816.5700  mobile
952.224.4303  phone
952.224.4301  fax
spencer@klc� nancial.com

3514 County Road 101
Minnetonka, MN 55345
klc� nancial.com

BUSINESS CARDS



Coffee Mill • Your custom beverage service since 1974.
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Contact
COFFEE MILL
9200 Wyoming Avenue, Suite 300Brooklyn Park, MN 55445

phone 763.391.7997toll free 800.328.0620fax 763.391.7998

info@coffee-mill.comwww.coffee-mill.com

EQUIPMENT LEASING APPLICATION
3514 County Road 101 • Minnetonka, MN 55345 • T: 952-224-4300 • F: 952-224-4301

BUSINESS NAME/LESSEE

TELEPHONE
(                 )

STREET ADDRESS

FAX

(                 )

CITY / STATE/ ZIP

COUNTY
MOBILE

(                )

TYPE OF BUSINESS

BUSINESS START DATE YRS UNDER  CURRENT  OWNERSHIP
FED. TAX I.D.

LOCATION OF EQUIPMENT (STREET / CITY / STATE / ZIP / COUNTY)

EMAIL ADDRESS

CONTACT NAME

ANNUAL SALES
EXEMPT FROM STATE SALES / USE TAX?

 YES      
 NO HAS COMPANY / OWNER(S) EVER  DECLARED BANKRUPTCY?  YES          

 NO

By signing below, the undersigned individual, who is either a principal of the credit applicant or a personal guarantor of its obligations, authorizes lessor and/or debtor and their affiliates, successors or its designee (and any 

assignee or potential assignee thereof) to obtain consumer credit reports relating to his/her individual credit history and/or creditworthiness. Such authorization shall extend to obtaining a credit profile in considering this 

application and subsequently for the purposes of update, renewal or extension of such credit or additional credit and for reviewing or collecting the resulting account.  A photostat or facsimile copy of this authorization shall 

be valid as the original.  By signature below, I/we affirm my/our identity as the respective individual(s) identified in this application.

CREDIT RELEASE AUTHORIZATION: I hereby certify that the information contained in this lease application is true and accurate and I hereby authorize our banks, trade references, and financial 

institutions the right to release credit information.  In states where permissible, I hereby authorize the filing and recording of UCC financing Statements showing the Secured Party’s interest in all the busi-

ness assets and grant the Secured Party the right to execute Lessee’s/debtors name thereto.  A photostat copy of this authorization shall be as valid as the original.

                     

 SIGNATURE ________________________________________________________________________________      TITLE _____________________________________________________      DATE _____________________________

The Federal Equal Credit Opportunity Act prohibits creditors from discriminating against credit applicants on the basis of race, color, religion, national origin, sex, marital status, age (provided the applicant has the capacity 

to enter into a binding contract), because all or part of the applicant’s income derives from any public assistance program or because the applicant has in good faith exercised any right under the Consumer Credit Protection 

Act.  The federal agency that administers compliance with this law is the Federal Trade Commission Equal Credit Opportunity, Washington, D.C.  20580.  If your application for business credit is denied, you have the right to 

a written statement of the specific reasons for the denial.  To obtain the statement, please contact Lessor set forth above within 60 days from the date you are notified or our decision.  We will send you a written statement 

of reasons for the denial within 30 days for receiving your request for the statement.                                

NOTICE: To help the government fight the funding of terrorism and money laundering activities, U.S. Federal law requires financial institutions to obtain, verify and record information that identifies each person (individuals 

or businesses) who opens an account.  What this means for you:  When you open an account or add any additional service, we will ask you for your name, address and taxpayer identification number that will allow us to 

identify you.  We may also ask to see other identifying documents.

 PROPRIETORSHIP            PARTNERSHIP             C-CORP            S-CORP            NON-PROFIT            LLC STATE OF INCORPORATION

PRINCIPAL’S NAME / TITLE

DATE OF BIRTH SOCIAL SECURITY # HOME PHONE
(                 )

% OF OWNERSHIP

HOME ADDRESS    (STREET)                             (CITY)                                     (STATE)            (ZIP)
 OWN
 RENT

HOW LONG? SIGNATURE

PRINCIPAL’S NAME / TITLE

DATE OF BIRTH SOCIAL SECURITY # HOME PHONE
(                 )

% OF OWNERSHIP

HOME ADDRESS    (STREET)                             (CITY)                                     (STATE)            (ZIP)
 OWN
 RENT

HOW LONG? SIGNATURE

O
W

N
ER

SH
IP

BANK

BRANCH / CITY
CONTACT

TELEPHONE
(                 )

ACCOUNT UNDER THE NAME OF ACCOUNT NUMBER

 CHECKING            SAVINGS            LOAN

BANK

BRANCH / CITY
CONTACT

TELEPHONE
(                 )

ACCOUNT UNDER THE NAME OF ACCOUNT NUMBER

 CHECKING            SAVINGS            LOAN

BA
N

K 
R

EF
ER

EN
CE

S

LOAN / LEASING COMPANY

ORIGINAL LOAN / LEASE AMOUNT TELEPHONE
(                 )

START DATE (MONTH / YEAR) TERM / MONTHLY PAYMENT

ACCOUNT NUMBER

LOAN / LEASING COMPANY

ORIGINAL LOAN / LEASE AMOUNT TELEPHONE
(                 )

START DATE (MONTH / YEAR) TERM / MONTHLY PAYMENT

ACCOUNT NUMBER

LO
A

N
S 

/ 
LE

A
SE

S

COMPANY NAME
ADDRESS

CONTACT
TELEPHONE

LANDLORD / MORTGAGEETR
A

D
E 

R
EF

ER
EN

CE
S

EQUIPMENT COST (EXCLUSIVE OF SALES TAX) TERM

PAYMENT
PURCHASE OPTION

SUPPLIER OF EQUIPMENT
CONTACT

PHONE NUMBER
 NEW            USED*

*IF USED, YR OF MFG:

EQUIPMENT DESCRIPTION (MFG / MODEL NUMBER / SERIAL NUMBER / ATTACH SALES ORDER IF AVAILABLE)

TR
A

N
SA

CT
IO

N
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About Us
Since 1974, Coffee Mill has created remarkable, custom-designed 

beverage programs for companies across the Twin Cities metro 

area. At Coffee Mill, we focus on one thing alone: your peace of 

mind. That means delivering both great products and outstanding 

customer service.
That’s because, first and foremost, Coffee Mill is a service 

organization. Yes, we carry excellent products, but our goal is 

to win you over (and keep you as a customer) with exceptional 

customer service and attention to detail. We carry some of the 

best brands in the industry (Starbucks, Caribou, Dunn Bros, 

Peet’s, Keurig, Flavia, Good Earth and beyond) but we’re much 

more than a supplier. We’re a complete beverage service and we 

partner with our clients to tailor a program that fits your needs and 

satisfies your employees. We take the work we do very seriously, 

because we understand that the beverage services we provide 

directly influence your employees’ job satisfaction.Let us help you exceed your employees’ expectations and 

positively influence your corporate culture. We’re confident you’ll 

be happy you selected Coffee Mill as your partner!
Our Mission
At Coffee Mill our mission is to share our passion for delivering an 

exceptional office coffee experience.

Our Values
• Commitment to Quality: A cornerstone for our success.
• Honesty and Integrity: We work hard to earn the trust 

of our customers and achieve this by doing business in a 

straightforward and sincere manner.• Respect for Others: Both internally with other employees and 

with our valued customers.
• Dependability: Ensuring standards are met to keep our 

customers happy.
• Teamwork: Providing seamless service to our customers.

Our History
When Coffee Mill was founded in 1974 we offered 2 regular 

coffee blends and one decaf. Today, Coffee Mill offers more than 

30 different coffee blends from around the world.Though the coffee offerings have changed considerably the 

commitment to service remains as strong. Coffee Mill doesn’t 

simply drop supplies on your doorstep, they are a service-oriented 

organization. Each visit their staff clean and exchange your airpots 

and carafes, test the equipment and clean and organize the 

beverage area. Coffee Mill staff take great pride in their work, and 

it shows in terms of their longevity.The average tenure among the approximately one dozen Coffee 

Mill drivers is a remarkable 10-plus years. Recently Coffee Mill 

celebrated one employee’s 37th anniversary with the business!
Over the past four decades Coffee Mill has built a stellar reputation 

in the industry, as not necessarily the biggest, but the best.
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Brochure Examples

Coffee Mill • Your custom beverage service since 1974. PAGE 1
Your custom beverage service since 1974.

COMPANY OVERVIEW BROCHURE

Coffee Mill • Your custom beverage service since 1974.
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Sam & Evan’s Coffee
Fair Trade, Organic, Bird Friendly,  Mission Coffee

Meet Sam and Evan, two energetic and very giving young men 

who are no longer with us. They never knew each other, but they 

shared a common passion for helping unfortunate children in 

Central America. Today, happily, their spirit lives on.Through the efforts of Sam and Evan’s families and others who 

care, we bring you this extraordinary blend of coffee. From the 

cloud forests of Honduras, these 100% Fair Trade and Shade 

Grown beans are carefully harvested and roasted to perfection. 

Best of all, your purchase will preserve Sam and Evan’s quest to 

help kids, not just in Central America, but everywhere a need is 

recognized.
When it comes to selling coffee in front of such an important 

social cause, one could be forgiven if the quality in the cup didn’t 

quite match the quality of the mission. After all, you have higher 

reasons than the taste to support the brand.Fortunately for you, we at Sam and Evan’s Coffee care as much 

about our coffee as we care about the causes behind it. In both, 

we hold our efforts to the highest of standards. After all, our 

charities need you to keep coming back.With Sam and Evan’s Coffee, you no longer have to choose 

between drinking great coffee and supporting great causes. 

Instead, you can do both.
Coffee Mill donates a portion of the profits from this coffee to 

these Ministries:
• Nuestros Pequenos Hermanos – NPH.org• Side by Side Ministries – sbsyouth.org• Evan M. Guillaume Fund – EMGfund.orgWhile all of our proceeds go to charity, there is nothing charitable 

about drinking Sam and Evan’s Coffee. It’s worth every sip. Enjoy!

Sam Munoz
Evan Guillaume

Who is KLC Financial? Why Lease

CONSERVE YOUR WORKING CAPITAL
• Avoid tying up your cash in equipment so it’s 

available for operating your business or for 
unforeseen expenses.

•	 Does	not	affect	borrowing	limits	at	your	bank.

•	Will	not	adversely	affect	your	personal	credit,	but	
loans or carrying a large balance on your credit 
cards	will.

IMPROVES CASH FLOW
• We can structure unique payment schedules to 
match	your	cash	flow.

TAX BENEFITS
•	 You	may	be	able	to	take	advantage	of	depreciation	
and	expense	write	offs	that	significantly	affect	your	
bottom line.

AVOID OBSOLESCENCE
• Easily upgrade or add on equipment.

TOTAL SYSTEMS SOLUTION
•	 Equipment,	software,	installation,	training,	
maintenance	and	other	services	can	be	packaged	
into a lease.

CONVENIENT AND SIMPLE

Why Choose Us

WHEN YOU WORK WITH KLC FINANCIAL 
YOU WILL RECEIVE:
• Ethical and honest treatment from experienced 

professionals

• One page application

• 24 hour approvals

	 Personalized	service	through	the	entire	finance	
process

We make it simple and friendly.
LET US SHOW YOU HOW!

KLC	Financial,	located	in	Minnetonka,	MN,	is	a	full	
service	lease/finance	company	providing	funding	
throughout	the	U.S.	We	offer	a	wide	variety	of	flexible	
financing	solutions	for	all	types	of	businesses.

What We Finance

NEW AND USED EQUIPMENT 
FOR ALL INDUSTRIES
•	 Manufacturing
• Construction
•	 Commercial	Trucks	and	Trailers	/	Specialty	Vehicles
•	 Office	Environment
• Health Care Professionals / Specialty Practice
• Automotive Repair / Auto Body
•	 Municipalities
• And many more . . .

WORKING CAPITAL
•	 Sale	Leaseback
• Lease Line
•	 Short-term	Working	Capital

Phone: 952.224.4300
Fax: 952.224.4301
E-Mail:	info@klcfinancial.com

klcfinancial.com

For	additional	information	about	how	your	
company	can	benefit	from	financing	with	KLC	
Financial,	call,	fax	or	contact	us	through	our	
email	or	website.

Providing Equipment Leasing, Financing and 
Working Capital for Over 30 Years

MANAGE CASH FLOW
SUPPORT OPERATING COSTS
PURCHASE INVENTORY
PAYOFF TAX LIABILITIES
. . . OR ANY OTHER BUSINESS PURPOSE

Why Working Capital

4-FOLD COMPANY OVERVIEW BROCHURE WITH APPLICATION
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eNewsletters

CONTENT MARKETING
According to a study by the Content 
Marketing Institute, the most 
effective tools for marketing to date 
are articles, social media, blog 
postings, and eNewsletters. With 
social media’s growing popularity 
it seems that defining where social 
media marketing begins and content 
media marketing ends has become a 
gray area.

At Blindspot, we use a mixture of 
content and social media marketing 
to promote our clients. With social 
media’s tremendous ability to drive 
site traffic, it would be foolish not 
to. By generating well-written, 
consistent material utilizing keywords 
and backlinks, we promote highly 
effective SEO.

Email newsletters are a great addition to any marketing plan because they aid in 
building relationships with potential clients and maintaining regular contact with current 
customers. Newsletters increase awareness, establish companies as an expert in their 
field and allow businesses to promote products and services. Email newsletters are cost-
effective and make it possible for businesses to connect with thousands of customers 
with a push of a button. Here at Blindspot, we have found that utilizing newsletters a 
minimum of once a quarter increases business performance and visibility.

DESIGN EXAMPLES
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Social Media Branding

SOCIAL MEDIA CREATIVE
Banner images and profile logos for 
the different social channels which 
are designed to promote website 
brand consistency.

FACEBOOK EXAMPLES • TIMELINE COVER IMAGE AND PROFILE IMAGE

LINKEDIN EXAMPLES • BANNER, SQUARE LOGO AND COMPANY LOGO

GOOGLE+ EXAMPLES • COVER IMAGE AND PROFILE IMAGE

TWITTER EXAMPLES • COVER IMAGE AND PROFILE IMAGE

YOUTUBE EXAMPLES 
CHANNEL GRAPHICS



Contact 
Granville Harlow
President

10261 Yellow Circle Drive
Suite 200
Minnetonka, MN 55343 

granville@blindspot-advisors.com
952.292.5614

blindspot-advisors.com

Creativity is thinking up new things.  
Innovation is doing new things.

— THEODORE LEVITT

“
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